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INSIDE: THE RICH AND SEXY WDRLD DFTVSDAPS 


Maclean's 

OCTOBER 6,1986 CANADA'S WEEKLY NEWSMAGAZINE ^' 75 

A MATTER OF CARE 


Makingithe best 
of growing old 


Lesson^for 
the futut'ein 
Victoria, B|P. 













































































































Dempster’s canadiana breads. 



















Whodse flies you 

to the Orient in such 
wide, comfortable business 
class seats? 



Canadian fkcific B Airlines 









































» r we spent 

OOonyoureyes. 






















The CNCommitment: 



itCN people take a lot 


repair. 99 


Consistenton-time performance. 
























































A smooth flight 

isn’t totally dependent on the pilot. 


0 Lufthansa 












Because WeTake 
Tuna So Seriously 
WeCanMake 


Sttolenith 
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l^obody can match But Nohodu 

our comfort or 

frequent flyer program to Italy 



Canadian I^cific B Airlines 
















































The return of a 
divided House 
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The bestsound^tem 
money can buy. 




A harvest of concern 
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Tighter rules 
on conflicts 







































"Canada Thist introduces 
a convenient new account for 
busy people who invest." 
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DIFFERENT. 
BUT EQUAL. 
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Hydro’s power play 
















Herein print 
is the word nobody 
mentions os a 
major obstacle to 
financial success. 













































HAPPINESS IS A METROPOLITAN 
SECURITV BLANKIT. 
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great P.C., they really r 























Effective money mana^ment 
isnolon^ramystSy 


jr exclusiw Ro^YI^&mce’^ is a 


to a Royal Bank M^er about 


our VIP Service. And efe 


ROYAL BANK 
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GROWING OI P WITH STYLE 



























NOW EARN 
DAILY INTEREST AT 
INVESTMENT RATES, 
WITH COMPLETE ACCESS 
TO YOUR FUNDS. 

INTRODUCING 

C O M M E R C E 

INVESTOR'S 
_ RATE 

ACCOUNT 


COMPLETE ACCESS AND OUR 
HIGHEST RATE OF DAILY INTEREST. 

















































































































































KOUROS 

The Winning Fragrance 






















I a customer, you’re a shareholder. 


Canada’s stars in soaps 































“Howto make forty million d(Jrs look extraordi na rily ^od” 


McLeod Young Weir is one of 


By putting Ma 


When we’ve developed a dei 
and the prospectus, we have to 
sell it to our sales people. Who ii 

turn, sell it to the public, ... ..^ 

As a result, we have to print integrate words and graphics ana 
thous^ds of documents to use the LaserWiter’s near tj^eset 

Appledl^B. mlrateumns 


The sjstem has immensely 
improved our ability to respond 
quickly with written ideas and 
.als. The Mac’s ability to 


ive to be printed 
*ry quickly. 
Today, H 


I was totally in favour of it. The 
secret to business is to always 
satisfy your customers’ needs. 
The ^jle system has mo 

FotCoti ■ - 

Apple system—, —.. 

changed the way we work." 

“The primary drive was 
spreadsheets. That’s whi 
originally put the Macs 


ho™^ of our 
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CAMDAm^SK-CARS. 


































































CAN CANCER BE BEATEN? 
YOU BET YOUR UFE IT CAN. 
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to get it 
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DUBONNET.IT’S WHAT MAKES PARIS PARIS. 


Affordable publishing by computer 

















HBIECOMBHE CANON 



Why call a courier seniihen you con own one? 
Especlollynow ihotyou akoose the hcsimlle thot 
IfotSl suitsyousinessbest, j---— 

Canon 


g c^wrating features include sp^ dialing, yet it’s not premium priced.Tlie new desk. And for hi^ volume, there’s 
. plus money-saving delayed transmission FAX-UO looks lilffi a multi-function (FAX-710 and Canon's laser FAX, the 
with automatic document feeder and ^ phone m.^.. 

get things in wri^. It’s die worid^ to c 
































France’s worldwide ambassador. 


Iron’s hidden dangers 


Nobody accommodates you 
the way our Features do! 





















Call Toll-Free Today. 

The member companies of I 


{Without Leaving 


Your Omce. 




AGT ■ Bell Canada ■ BC Tel ■ Island let ■ Manitoba Telephone SysteiMaritime Tel&Tel ■ NBTe! ■ Newfoundland Telephone ■ SaskTe! • Telesat Canada 























































IFYOU LIKETHISGERMAN DESIGNED BODY, 
WAITTILLYOU CHECKOUTTHE INTERIOR. 


Life after a cataclysm 
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LDWENBRAU 

qSSsKSnbfuS jSur ^ THiRE IS NO SUBSTITUTE. 



Welcome the morning with 
Poa Emit &Fibre Tropical Fruit, 
a tropical paradise in every spoonful. 

Tropical Fruit 

is a wholesome, delicious blend of island coconut, 
banana, pineapple and crispy whole wheat flakes 
with added bran. And bran fibre is an important 
part of today’s healthier lifestyle. 

Like every flavour 
of Fhiit & Fibre, it tastes so good, 
you forget the fibre. 




























Just beyond the Alps: _ 

the Middle East and the Gulf States. 
_Aboar d Swissair. _ 


Our very name con¬ 
jures up the mighty Alps and 
marvellous cities of Switzerland.^ 

But as you can see, we also fly to x 

12 marvellous and important cities 
just beyond, in the Middle East and 
the Gulf area. 

With frequent and convenient „• 

schedules from Zurich and Geneva And to eveiyone, 
Swissair gives you your choice of First Class, Business 
Class and Economy Class seating and service. 

What’s even more comforting, no airline world¬ 
wide can claim to match the quality of service and care 
that won Swissair the title “Best Airline Worldwide” in 


Business Traveller Magazine ’s latest mtemational survey. 

So when business or holidays beckon you to 
the oilfields, olive groves and ancient cities of the 
Middle East, remember they’re just a jump beyond 
Switzerland. ^ ^ _ 

Aboard Swissair! Swissair^/ 

r!,^D .F, . „ An air of excellence. 















































Many phone 
system 
managers 
haven’t had 
a warm 
andftiZ2y 
feeling 
in years. 









































THere^ vodka* 

^ then there’s Smirnoff* 











